SEO Tips for MSN    
            The first and most obvious SEO “tip” to getting your website up the MSN Search Engine rankings is to submit it, which is free: http://beta.search.msn.com/docs/submit.aspx. Amazingly, this most basic and swift of tasks is sometimes overlooked. You will need to wait about two months for your site to appear, double the time of Google. The truth is that MSN is relatively new to the Search Engine game and its search and ranking technology is not yet at the level of its largest rivals, such as Google . This is understandable, considering that MSN beta only began heavy scalability testing on the 21st of January, 2005. Then, they only officially fully switched from Yahoo! to their own search technology on February 1st, 2005. Even now their pay-per-click adverts are powered from the outside by Overture. The result of all this is that, as of today, it is true that some rather “low level” SEO tricks can improve your rankings on MSN. However, this is highly inadvisable and very short-term in its outlook, as there is no doubt that by the end of this year, MSN’s search technology will have drastically improved and be more in line with its competitors.

                   With the above in mind, all the usual SEO “tips” that one would employ for Google, Yahoo and the other main Search Engines apply:
· Optimizing the best “keywords’ in your website’s text and content

· Optimizing your “title tags”

· Optimizing your “meta tags”

· Employing good “hyperlinks” and “headings”

            Each of these “tips” are enormous subjects which require a great deal of research and study- justifying book-length descriptions, rather than a few words! There is no better example of this than in the case of “keywords”. We recommend, at the most basic level, that when you write the “copy” for your website, you research which “keywords” are most relevant to your website’s concept and content. Then, of these ‘relevant keywords’, which are the most powerful in the statistical sense of related search enquiries per day. A good ratio for optimised keywords to normal text is generally considered to be about one to ten, so 10% of your copy should be keyword rich. Any more than that and your text may begin to look somewhat artificial. But those keywords are crucial, so that MSN can actually find your website.

             Title tags are simply a matter of good coding and programming, again so that MSN’s “spider search” can easily find the titles of your pages and main topics. The debate continues on “meta tags”, some believing them still to be the “be all and end all”, others believing them to be redundant for SEO. What can be agreed is that ‘meta tags” certainly will not hurt your MSN ranking. ‘Hyperlinks’ and ‘headings’ are again just good ‘netiquette’ in your programming, but will not necessarily help your website rise up MSN’s search rankings.
           The one part of the SEO process for high MSN rankings that has not been mentioned yet is perhaps the most important and most complex part: the “link algorithm”.  This “link popularity formula”, often grossly misunderstood, is used by the main Search Engines , including MSN,  for evaluating a website’s “relevance” and “ranking” in answer to a particular search enquiry. Two things are important to note about this “formula”; firstly, it is not about “link exchanging” as it is irrelevant as to whom or how many sites that your website points to. What matters is the links that point to your website. Secondly, it is not the mount or volume of links that point to your website, but the “quality’ and “weight” of those links. When we say “quality” and “weight”, this is usually defined by such things as the “Alexa ranking”. For example, it would be far more beneficial for your website in SEO terms to have one link pointing at you from CNN.com, than a thousand links from websites that had no traffic or visitors!

A word of caution: beware of some ‘set up issues’ that can make it very difficult for the search engines to list your web pages, no matter how well you optimize and submit them. The most common problems are: sites that use ‘frames’, ‘dynamic urls’, ‘flash sites’, ‘image maps’ and ‘JavaScript’ for navigation.

            Common sense and hard work applies to getting your website up the rankings, even with MSN in its relative infancy. Please beware of online marketing companies that offer “one size fits all” solutions. A good and responsible company offering online marketing solutions will try to combine all the different elements and give you a realistic and target-orientated strategy for long-term high rankings on MSN. 
